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Hey You, 

I’m Michelle Gifford.  

Thank you for taking this course.  Whether you know it or not, you are 
a great writer.  While some believe that
 you are either born a writer or that you
 just don’t have it, let me be the first to
 tell you, that is wrong.  Writing is a skill,  tell you, that is wrong.  Writing is a skill, 
not a talent.  Anyone can write and 
everyone should write. Writing gives 
voice to your thoughts and personality 
to your online presence.  I love to write,
 but I do understand just how painful it 
can be.  My goal in this course is to take away the guesswork and to can be.  My goal in this course is to take away the guesswork and to 
give easy to understand principles to 
help you start writing like a writer.  This
 course has been organized into six 
digestible lessons that will take you 
through all areas of writing to give you the knowledge and confidence through all areas of writing to give you the knowledge and confidence 
you need to start writing like a writer. My background is in public 
relations and business, which translates into: I learned to write and 
write a lot.  I am the founder of Beauty Revived, editor and creator of 
Beauty Revived magazine, Southern California senior photographer, 
regular columnist for Senior Style Guide, wife to a handsome husband 
and mom to four (almost five) children.  

Thanks again for taking this course!  I’m excited for you to get writing.Thanks again for taking this course!  I’m excited for you to get writing.

Luvs,



Lesson 1:  Why write and rules of blogging



Lesson 1





It is also very important to realize that when you find your target market and write just to 
them, you might lose some readers, but that is okay because in this area, you want quality 
over quantity. 

If you really want to get to know your readers, there are some steps that you can take to 
understand them. (The list comes from the book Everybody Writes, the explanation comes 
from me).

  Spend time with your readers or prospects.  Interact as much as you can with your 
readers.  Follow them on social media and look for patterns in what they are interested in. 
Understand their habitat.  Try figuring out how your readers use your information in their 
day-to-day life.  I struggled a lot with my senior photography business when I first began 
photographing only seniors.  The products I was offering, the social media I was spending 
time on, everything just seemed out of sync with what my seniors were doing.  It was 
frustrating.   I decided that I needed to get out from behind my screen and talk to my 
seniors and ask them what they liked.  Turns out teenage girls will tell you exactly what seniors and ask them what they liked.  Turns out teenage girls will tell you exactly what 
they like and what they don’t like, you just have to ask.  It was then that I realized that 
knowing exactly how your clients or readers are viewing and using your content or 
products changes your whole approach.
 Be a natural skeptic.  Ask “why?”  Figure out why you are doing something the way 
you are doing it. Then ask why do they do it.  “Ask why and then ask again.  And keep 
asking until you understand the bigger picture of what people value and what they need 
from you.” (from the book Everyone Writes)
 Share stories, not just stats.  Stories are always better.  People remember stories 
more than stats.  Use that to your advantage.

To really get a handle on this rule and to feel like you’ve mastered it, fill out worksheets 3 To really get a handle on this rule and to feel like you’ve mastered it, fill out worksheets 3 
and 4. These will help you find your target audience and really understand them and how 
they work.

-Blog writing is different from social media writing.  The posts should be well planned and -Blog writing is different from social media writing.  The posts should be well planned and 
well thought out.   If you want to just check in and let your readers know what you’re doing, 
try Facebook, Twitter, Instagram, etc…  Those social media outlets are perfect for quick 
entries.  When people read your blogs, they should leave feeling that they learned 
something new and their time was well spent.

-Be interesting! Give readers a reason to come to your blog to see what you have to say.  -Be interesting! Give readers a reason to come to your blog to see what you have to say.  
If you are boring and don’t write about things that matter to your target audience, then 
they probably won’t find your blog in the first place and if they do, they probably won’t 
come back.
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Where does my target audience shop?

Where does your target audience live and work?
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What does your target audience like to do for fun?

Describe your target audience



What do their friends do?

Where does my target audience get their information?
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What do the social profiles of your target audience look like?

Where does my target audience spend their time online?
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